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[bookmark: _Hlk141341611]Job description: Marketing Executive

	Division/department:
	Marketing

	Location:
	Westthorpe / hybrid

	Reports to:
	Marketing Manager

	Direct reports:
	None

	Purpose:


	To support the Marketing Manager in delivering high‑quality marketing activity across the UK, United States and Europe, working closely with the in-situ Marketing Executive on digital marketing, events, website administration, social media, design, campaign delivery and brand consistency.


	Main responsibilities:

	
Marketing Campaigns & Planning
· Plan, support and deliver integrated marketing campaigns across UK, US and European markets.
· Assist with campaign calendars, timelines, messaging and coordination across teams.
· Support product and service launches with targeted marketing activity.
Digital Marketing & Website Administration
· Website administration and updates, ensuring content accuracy, SEO optimisation and alignment with commercial priorities.
· Support digital advertising activity (Google Ads, LinkedIn Ads) including competitor, monitoring and reporting.
· Measure and report on digital performance using analytics tools such as Google GA4 and Google Ads.
Social Media & Content Creation
· Social media campaign delivery, including creation of content for campaigns.
· Support creation of for marketing materials, across digital platforms and print.
· Ensure tone‑of‑voice consistency across all content.
· Maintain a content library and support photography/videography for internal and external use.
Design & Brand Governance
· Design marketing assets including brochures, slide decks, digital graphics, event materials, data sheets and internal collateral.
· Maintain and enforce brand guidelines, ensuring consistency across all departments and external channels.
· Act as a brand ambassador, demanding brand excellence in all output.

Events & Exhibitions
· Support the delivery of events and exhibitions across UK, US and Europe, including planning, logistics, stand design, supplier liaison, set‑up and on‑site operations.
· Maintain a calendar of industry events, conferences and marketing initiatives.
· Promote our brand presence at conferences and events.
CRM, Email & Lead Generation
· Support the Marketing Manager with CRM‑based marketing activity including segmentation, email campaigns and nurture flows.
· Assist with lead generation using digital tools, AI platforms, social media and targeted outreach.
· Provide support for tender submissions, including gathering marketing materials, preparing company information, maintaining standard content libraries and ensuring brand‑consistent documentation.
· Maintain accurate marketing databases and records.
Competitor Monitoring
· Monitor competitor digital activity and report insights to the Marketing Manager.
Reporting & Analytics
· Produce regular reports on areas of responsibility, for example campaign performance, digital metrics, social media engagement and website analytics.
· Track KPIs and support ROI analysis for marketing activity.
General
· Support internal communications and brand initiatives.
· Coordinate external agencies, designers, printers and suppliers as required.
· Provide general administrative support to the Marketing team.
· Stay informed about global digital marketing trends and share insights with the team.


	Approved by:
	Caroline French
	Date:
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	This job description is not exhaustive and will be reviewed in light of changing business needs and organisational development. Any changes will be discussed with the post holder who may be required to carry out the duties appropriate to the level and scope of the post.
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